
What is CTV:
Connected TV (CTV) is television content streamed 
over apps and smart TVs, mobile devices, or over-the-
top (OTT) devices such as gaming consoles, Amazon 
Firestick, Apple TV, Roku and other streaming devices. 
Some examples of CTV services include Hulu, 
YouTube & YouTube TV, Sling TV, Vimeo, Peacock and 
many more. Millions of US TV viewers are switching 
over to connected TV as adoption of streaming 
XJW[NHJX��XZHM�FX�-ZQZ�FSI�3JYܫN]��HTSYNSZJX�YT�LWT\�
and displace traditional cable TV.
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Why You Should Care:
Connected TV ad spend is growing so quickly that forecasters keep revising their 

estimates. In fact, Insider Intelligence recently raised their 2022 US CTV ad spending 
forecast from $17.44 billion to $19.10 billion – and we know why. 



https://www.data-axle.com/resources/blog/connected-tv-101-how-to-set-yourself-up-for-success-in-this-growing-channel/
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https://www.insiderintelligence.com/charts/ctv-programmatic-ad-spending/
https://www.beet.tv/2020/11/digital-lessons-apply-to-ctv-media-buys-cokes-chris-price.html
https://www.spotx.tv/case-study-subway/
https://www.prnewswire.com/news-releases/leading-global-performance-running-brand-saucony-leverages-pixability-to-optimize-connected-tv-campaigns-across-youtube-amazon-fire-tv--roku-301446613.html
https://www.forbes.com/sites/bradadgate/2020/06/12/connected-tv-viewing-is-not-returning-to-pre-pandemic-levels/?sh=22c589be3aa5
https://www.statista.com/topics/4481/personalized-marketing/

