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According to eMarketer, digital video ad spending for the auto industry is expected to climb to 
$14.4 billion by 2020 — up from $9.94 billion this year 1. With constantly improving targeting 
options and more accountability than ever before, it’s clear why auto marketers are embracing this 
channel.  

However, digital video is still somewhat of a new frontier. Marketers are working to keep pace with 
the ever-evolving space and develop best practices. 

Digital video advertising has some similarities to broadcast TV advertising — a mainstay of any auto 
marketing plan — but it requires some special considerations if marketers want to capitalize on all it 
has to offer. With the opportunity to target users specifically at their stage in the buyer journey, it’s 
important for auto marketers to not simply repackage TV spots for digital. Since consumers view 
digital video on both mobile and desktop, it’s critical to think holistically about each ad and take 
the device and ad unit into account to achieve the best user experience. Moreover, given social 
media’s potential for driving purchase intent and awareness for auto, one must also consider how 
to incorporate the messaging of their video advertising into their social media strategies. 

In this catalog, we offer a quick look at some of the Engagement Card solutions we have produced 
for auto marketers who seek to build a customer journey with video and achieve more leads, sales, 
and accountability from their marketing. 

Introduction

1 https://www.emarketer.com/Article/US-Auto-Industry-Middle-of-Robust-Digital-Ad-Spending-Growth/1014049



Solutions for Auto Marketing Campaign Types: 

• Branding and Vehicle Launch 

• Brand and Model Level Shopping 

• Shopper Messaging 

• Online Shoppers to Dealer Stores  

• Social Expansion
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WHY DIGITAL VIDEO FOR AUTO MARKETING?
Similar to broadcast, digital video lets brands use the power of sight, 
sound, and motion to convey advertising messages — but with more 
control and accountability.   

Digital video empowers you to reach scale, target with precision, and 
mine data and insights that are deeply relevant and informative. 

It meets your needs across all types of campaign goals, from branding 
to dealership purchases, and even promoting parts and services. 

START A TWO-WAY CONVERSATION
Digital video provides the opportunity for marketers to start a two-
way conversation with consumers. This interaction offers critical data 
for campaign optimization and for nurturing consumers through the 
purchase funnel. 

Interactive end cards, or Engagement Cards, facilitate this 
conversation. They allow consumers to give feedback through 
surveys, lead forms, share buttons, and other immersive experiences. 
We have found that Engagement Cards produce 44% more clicks 
than watching a video alone.



Zero Gravity Sales Event 
Find new adventures in the new Jeep Wrangler. 
Click here find a dealer near you.

Marketing Goals: 

Generate Awareness 

Drive Consideration 

create Two-Way 
Conversations

Campaign Type: Branding and Vehicle Launch

Give us your opinion!

Can you see yourself driving a Jeep Wrangler Sport?

Very LikelyVery Unlikely

Submit



Key Goals Met:  
•Create brand awareness and affinity 
•Learn how to target creative to different audiences  
•Build audience segments for future targeting, sales events, 

and social media campaigns   

Choose questions for your Engagement Card with a specific 
goal in mind, such as:  

1. Likeliness to purchase a vehicle in the upcoming months   
2. Perception of the auto brand’s quality 
3. Opinion of the auto brand’s luxury status

SOLUTION: 

Sentiment Survey 
Engagement Card

Promote the right creative for the right audience  

For Branding and Vehicle Launch campaigns, we suggest 
targeting your ad campaigns to a broad audience and 
serving an Engagement Card to gauge the viewer’s 
response to the creative approach. Test multiple creative 
messages and analyze the audience’s reactions to the 
campaigns to learn more about your target buyers and 
refine your audience for your next launch.



Jetta Tiguan Atlas

See our other kid-friendly models

Campaign Type: Brand and Model Level Shopping

The all-new kid approved Volkswagen CC. 
Driving the kids around doesn’t have to be crazy. 
Click here see more of our lineup.

Marketing GOAL: 

Develop INTENDER 
AUDIENCEs 

Encourage deeper 
engagement 

create SHOPPER 
SEGMENTS



Entice your audience to choose the car that most closely 
meets their needs 

For Brand and Model Level Shopping, you can target ad 
campaigns to a broad audience and serve an Engagement Card 
to encourage the viewer to watch more videos. Tailor the 
content to the make/model that they have personally chosen.   

Key Goals Met:  
•Brand awareness and affinity 
•Build a product-specific audience  
•Turn paid media into earned media 

Segment audiences by product preference, and then retarget 
those audiences on the open web. Or, you can export the 
audience to Facebook or your DMP for future targeting.

SOLUTION: 

Video Explorer 
Engagement Card



Campaign Type: Shopper Messaging

This isn’t your granddad’s pickup. 
See the Quality, Craftsmanship & Toughness of the 2017 Ford F-150 
Click here build yours.

Marketing GOALs: 

nurture LOWER 
FUNNEL leads 

encourage 
PROSPECTIVE BUYERS

The All New 2017 

F-150
BUILD NOW



Keep interested consumers in the moment and entice deep 
engagement with auto purchase decision makers.    

To meet your Shopper Messaging marketing goals, mimic the 
activity of your website by adding interactive features to an 
Engagement Card.  

Key Goals Met:  
• Generate brand awareness and affinity 
• Gain the benefits of a user visiting a dealer site 

without leaving the original content experience 

Build Engagement Cards with a specific action in mind:  
• Create a “build your own car” interactive Engagement Card 
• Develop a financing calculator that determines monthly 

payments based on the viewer's input  
• Have viewers choose their own deals based on their needs

SOLUTION: 

RICH MEDIA 
Engagement Card



Campaign Type: Online Shoppers to Dealer Stores

Marketing goals: 

drive foot traffic 

provide localizeD call 
to action 

capture customer leads

The Science Behind Hybrid Technology - Toyota Prius 
Click here make a world of difference.

Ready to change the world?

Build & Price Dealer Location Inventory



Join our mailing list to be notified of our next sales event

johndoe@gmail.com

Join Our Mailing List

Capture a lead list by evaluating the 
likeliness to purchase  

Allow dealer groups (Tier 2) to develop 
shopper lists by encouraging viewers to 
identify their local dealership. 

These lists can also be used to populate 
local dealer social media sites by geography.   

Key Goals Met:  
• Lead Generation 
• Social Media Influence Building  

Encourage sign-up for test drives 

Create direct shopper lists and appointment 
times for specific dealer locations. (Tier 3)  

These lists can also be used in email campaigns 
and other direct marketing strategies.   

Key Goals Met:  
 • Lead Generation  

SOLUTION: 

Sign Up/ Lead Capture 
Engagement Card 

mailto:johndoe@gmail.com?subject=


Campaign Type: Social Expansion

Marketing Goals: 

Build social media 
audiences 

provide INFLUENCERS an 
easy path to share

Introducing the redesigned 2017 Chevrolet Cruze. 
Click here to learn more about Cruze.

Share this video with your friends!

Learn more about the Cruze

or



Entice happy customers to share their 
experiences on social media.  

Harness the power of word-of-mouth 
messaging in a trackable and 
accountable way.  

Create custom social audiences based 
on sentiment and product preferences.  

Provide easy-to-use social share options 
and continue to build followers on social 
media outlets.   

Key Goals Met:  
● Lead Generation 
● Social Media Influence Building

SOLUTION: 

SOCIAL SHARE 
Engagement Card

Sample results for the Social 
Sharing Engagement Card 



Campaign Type: Managing the Mobility & Autonomous Story   

Marketing Goals: 

Public Relations 

finding influencers 

storytelling

Subaru WRX STI - A Drivers Love Story 
Unleash your inner rally car driver. 
Click here schedule a test drive.

Give us your opinion!

How likely are you to sign up for a test drive?

Very LikelyVery Unlikely

Submit



Gauge interest and influence thinking around the 
biggest trends in consumer auto purchasing and 
experiences.  

Manage your Mobility and Autonomous 
messaging strategies. Refine your long form public 
relations messages while finding auto brand 
loyalists to share their opinions on auto trends.   

Key Goals Met:  
• Influence building  
• Test and refine messages 

SOLUTION: 

SENTIMENT SURVEYS 
& LONG FORM CREATIVE



ViralGains is a video ad journey 
platform that enables marketers to 
engage people with relevant brand 
stories in the contexts that people 
most favor. Using the platform to 
engage in a two-way conversation, 
brands discover exactly what people 
want — and how they feel — and build 
a unique journey that connects highly 
qualified consumers with relevant 
messages that generate awareness, 
motivate intent, and impact purchase 
decisions. ViralGains is headquartered 
in Boston, with regional offices in 
Atlanta, Chicago, Detroit, Los Angeles, 
San Francisco, and New York.TIER 2
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ViralGains helps both auto manufacturers and dealerships work more efficiently. 
With the ability to directly drive web traffic through video advertising and develop 
targeted audiences for remarketing, brands and dealerships alike can see real 
business value through digital video and complement what’s already working on TV.  

For more information about creating a digital video strategy for your auto 
business, contact ViralGains today at hello@viralgains.com or call 800-501-2763.

About ViralGains


